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Tong quan vé chinh sach
xuc tién hon hop
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Cdc yéu t6 cdu thanh « «

TUONG DAI HOC KINH TE . .
LI HOC SLOC GLA HA NOI . .

Quang cao Xuc tién ban -
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Ban hang ca nhan

Quan hé céng chung
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Thich thu

@esire

Mong mudn

Hanh dong (mua)
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CAC CONG CU KHUYECH TRUONG’SM

PHAM VA QUA TRINH MUAHANG

Nhan biét |\ T m kiém Acacasgﬂ g'ﬁam \ Quyétdinh |\ anh gia sau
vénhucau [—/| thongtin cuing loai /| muahang —/| mua hang

Xuc tién 7

ban hang Quang cao
Ban hang Ban hang
truc tiép truc tiep

Quang céo
Ban hang
truc tiép

Quang cao

Quan hé Ban hang

truc tiép

cong chung

Padi v6i moi giai doan khac nhau cta qua trinh mua
hang cua khach héngo cac cong cu khuyéch truong san
pham c6 thé cé hiéu qua khac nhau.
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Ban chat

ua cac phuong tién truyén thon

» Quang cao:

« Khuyén mai:
— Truyeén tin
— Kich thich
— Mai chao

TranVietDung — Khoa QTKD - UEB

tinh dai chung, tinh xa hoi cao
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Ban chat

cua cac phuong tién tru

Ban hang truc tiép:
— Trao do6i gira 2 bén, ban va mua
— Quan diém dai han, vun dap quan hé
— Phan Ung dap lai

»  Quan hé cong dong
— PO tin cay cao
— Kha nang thuyét phuc nhitng phan khang
— Kha nang thé hién biéu cdm, hap dan
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Thiét l1ap hon hgp khuéch «

truong

Loai
thi truong

ac van de
can quan tam
trong thiét lap
hon hop
chuéch truchg

N

Day

Giai doan hay kéo

chu ky song
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MUC BO QUAN TRONG CUA CAC CONG OU

KHUYECH TRUONG SAN PHAM © A

u dung

[ Hang tiéu dung

?
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[ Hang cdng nghiép
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do thuong xuy

C

Ban hang Xuc tién Quan hé

S  Quang céo .
truc tiep ban hang céng chung

Cac cong cu khuyéch truong san pham
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Cac moé h nh quang cao.

» Quang cao lién tuc
« Quang cao gian doan
» Quang cao vdi muc do thay doi

1S e e | [

Mdc dd quang cao
Mdc dd quang cao
Mdc d6 quang cao

Thai gian Thai gian Thai gian
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(_$3 Chién lll’O’C Marketing

Quang cao

Khuyén mai

Sv kién
ruyén théng

Quan hé
Cong chung
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Hiéu qua truyén théng

- Danh doi:
— Tiép can cang nhiéu khan gia muc tiéu cang
tot
— L&p lai théng diép dé dat hiéu qud giao tiép
doéi véi khan gia muc tiéu
» Can nhac chi phi
— Chi phi tuyéet d6i: chi phi mua ché hoac thoi
gian dé truyén tai thong diép

— Chi phi tu’dng doi: chi ph| dé truyén tai thong
diép dén moi khan gia muc tiéu
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('$9 CHIEU THI & VONG DOl SAN PHAM

ads

pr

Doanh thu

uat: 70% |
reach 3

ADS ADS ads ads

Chuan bi
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Phat
Gié&i thiéu trién Bao hoa Suy thoai
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Chinh sach
Xtc tien hon hop trén thi
truong quoc té

14
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\ Qua trinh truyen thong

et t]ep thl qUOC te

NEN VAN HOA A

Kénh phat
»] Phuong tién
/ Nhiéu quang cao
Lwc lvong han
Théng diép Hoat déng canh hang

tranh cia ngudi
ban khac

dwoc ma hoa

Giai ma

Phan hoi

Théng diép

Ngudn phat dwoc giai ma

Panh gia qua -
trinh truyén Nguw&i nhan
Nguw&i givi théng va do
o g lwdng hanh Hanh déng
théng tin ; _
dong ngudi Pap ng voi
nhan tin théng diép

dwoc giai ma

NEN VAN HOA B

TranVietDung — Khoa QTKD - UEB 15
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International IMC . . .

R

Quicksilver
Skateboards
using
Alternative
Touch Points
throughout
Asia
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C*E The Five M’s of Advertising

TUGNG DAI oc r!
D HOE QEC G

Mission

Sales goals
Advertising objectives

TranVietDurg — Khoa QTKD - UEB

Money

Factors to consider:

Stage in PLC

Market share and
consumer base

Competition and clutter

Advertising frequency

Product substitutability

Message generation

Message evaluation
and selection

Message execution

Social-responsibility
review

Measurement

Media

Communication impact
Sales impact

Reach, frequency, impact

Major media types

Specific media vehicles

Media timing

Geographical media
allocation
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Khau hiéu “Pén va
Song voi thé hé
PEPSI” duoc
chuyén thanh hoa
ngtr la “PEPS] se
mang 16 tién cua cdc
ban tré vé tir coi

chét”

TranVietDung — Khoa QTKD - UEB
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™ .

Nuéc bo dudng (tonic) cia « «

Schweppes ¢ Y

e Chién dich c6 dong
cho loa1 nudc nay da
that bai ningné 6 Y
khi duoc dich thanh
“nuoc chui toilet
Schweppes ™

TranVietDung — Khoa QTKD - UEB 19
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Chevy Nova va nhirng 6 t6 khac .

» Chevy Nova trong tiéng
Tay Ban Nha co nghia
la “khong the di”

Pajero trong tiéng 1ong

cua Tay Ban Nha co
~ N ¢ ? 2 A )  eenm—— = )\
nghia la “ke thu dam Eo—yr S "
< RER (5
. - ~ i = @ N\,
Pinto trong ngdn ngir : el

l6ng ctia Bo Pao Nha co
nghia la “duwong vat

79

nho
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e Khau hiéu “Nurturing
hopes of the younger
generation”’ dugc dich
la... “khéng gi bu giong
nhu Electrolux”™

| !
wov vy dexignencon
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« Bia Coors véi khau hiéu
quang cao chinh “van
ra nhe’” duoc dich thanh
“Ban sé bi tieu chay”
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=

e Chién dich quang ba thuong
hiéu thuc pham M¥ Frank
Perdue d3 tao nén 1am 1an véi
cau khau hiéu quang cao “Can
phai c6 mot nguo1 dan ong
manh mé dé tao thanh mét con
g3 mém mai” trong tiéng Tay
Ban Nha n6 trd thanh “Can
phai c6 mot ngudi dan ong noi PN
htrmg dé tao thanh mot con ga A \’*‘\
dang yéu” S
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L 3

» Khau hiéu quang céo
“liem ngdn tay ciing
ngon” dugc dién dich
thanh “an dirt ngon tay
cua ban”

TranVietDung — Khoa QTKD - UEB 24
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Effective international messages must
transcend cultural and ethnic
boundaries

TranVietDung — Khoa QTKD - UEB
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TRUGNG DAl HOC KINH TE
Dkl HOE QUGC GlA HA NG

Organization

Coordination of
Other
IMC Tools

Media Selection

TranVietDung — Khoa QTKD - UEB

Decision Areas in International Adver:[ising -

L 3

Agency
Selection

Advertising and
Market
Research

Creative

Decisions
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C*E Centralization of International Advertlsmg' :

Budgeting

Media
Strategy

Agency
Selection

Creative
Strategy

Campaign
Development

Research

TranVietDung — Khoa QTKD - UEB
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Vehicular Ads in London Are Visible Even in Fog
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TRUGNG DAl HOC KINH TE
LI HOE SUOC GLA Wi NG
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TUCHG DA HOC KINH TE
DAL HOE SREC GIA HA N

Fuinan

Southern California Lifestyle Meets 11t Century Islam

TranVietDung — Khoa QTKD - UEB
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Top 20 Global Advertisers ($ millions): '

—

2003 2002
1 1
2 3
3 2
< 4
5 5
6 6
7 7
8 8
9 10

10 12
11 14
12 15
13 9
14 11
15 13
16 16
17 19
18 20
19 18
20 17

TranVietDung — Khoa QTKD - UEB

Advertiser

Procter & Gamble Co.

Unilever

General Motors
Toyota Motor Co.
Ford Motor Co.
Time Warner
Daimler-Chrysler
L'Oreal

Nestlé

Sony Corp.

Walt Disney Co.
Nissan Motor Co.
Johnson & Johnson
Honda Motor Co.
Altria Group
Volkswagen
PepsiCo

Pfizer
McDonald’s Corp.
Coca-Cola Co.

Headquarters 2003
Cincinnati $5,762
London/Rotterdam 3,540
Detroit 3,412
Toyota City 2,669
Detroit 2,537
New York 2,378
Stuttgart/Detroit 2,230
Paris 2,180
Vevey, Switzerland 1,737
Tokyo 1,684
Burbank, CA 1,680
Tokyo 1,674
New Brunswick, NJ 1,665
Tokyo 1,542
New York 1,514
Wolfsburg, Germany 1,435
Purchase, NY 1:255
New York 1,229
Oak Brook, IL 1,213
Atlanta 1,195

Percent Change

29.0
13:3
4.1
9:2
3.9
99
15.7
37.3
128
Tt
224
217
14.1
6.9
9.2
13.1
2.9
9.0
33
0.8
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Percent Change Percent

Category 2003 from 2002 Total
Automotive $20,928 8.8 25.3
Personal care 15,294 22.8 18.5
Entertainment and media 2,431 9.4 11.4
Food 7,786 17.3 94
Drugs 5,599 15.0 6.8
Soft drinks 2916 4.5 3.5
Computers 2,904 191 3.5
Electronics and imaging 2,860 22.1 3.5
Telecommunications 2,822 31.3 3.4
Restaurants - 2,471 2.2 3.0
Retail 2,210 25.3 2.7
Cleaners 2,063 16.5 2.5
Beer, wine, and liquor 1,682 —1.4 2.0
Financial 1,624 29.6 2.0
Candy 474 1.2 0.6

Total Global Spending 2003 vs 2002

TranVietDung — Khoa QTKD - UEB
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Advertiser

Procter & Gamble Co.
Nestlé

Unilever
Wimm-Bill-Dann Foods
Mars Inc.

L'Oreal

Henkel

Wrigley

Mobile Telesystems
PepsiCo

2003

$167.6

78.2
75.9
73.7
71.2
57.1
50.5
44.6
42.2
40.6

Percent Change
from 2002

39.5
27.1
19.6
24.9
31.3
62.7
52.2
32.8
85.4
30.6

Growth of Advertising in Russia

TranVietDung — Khoa QTKD - UEB
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R

Percent Change

Advertiser 2003 from 2002
Procter & Gamble Co, $611.0 279.3
Naobaijin Health Products 140.1 45.5
Gai Zhong Gai 130.7 7.4
Arche 1285 408.2
Huangjindadang 124.2 277.6
Puxue Oran Solution 123.5 NA
Guangzhou Wuzhou Aogili Group Co. 97.3 NA
Jiuxin Group Daily Chemical Co. 93.4 296.8
Diaopai 90.4 237.2
Medical Treatment Information 87.7 18.1

Growth of Advertising in China

TranVietDung — Khoa QTKD - UEB
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Country TV
United States 871
Canada 707
Argentina 326
Germany 675
Poland 229
Israel 342
South Africa 177
China 350
Japan 785
Australia 722

Media Penetration in Selected Countries

TranVietDuiig — Khoa QTKD - UEB

Cable TV

255
253
163
251
94
190
58
75
193
76

Satellite TV

284
280
169
283
117
258

96

57
182
102

Telephone Lines

621
629
219
657
319
458
107
209
472
542

Internet Users

551
513
112
473
232
301

68

63
483
567

Newspapers
(per day)
153
236

96
388
194
250

31

49
462
241
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\ Media Planning and Analysis —

TRUSHG DAl HOC KINH TE

S Tactical Considerations

Local Restrictions or Lack of Availability Spawn
Other Media Vehicles

TranVietDung — Khoa QTKD - UEB
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C$9 Campaign Execution and Advertlsmg .

Agencies

Global
Revenues Percent Change U.S. Revenues

2004 Agency Headquarters 2004 from 2003 2004
1 Omnicom Group New York $9,747 13.1 $5,223
2 WPP Group London 9,370 16.2 3,552
3 ~ Interpublic Group New York 6,200 58 3,437
4 Publicis Groupe Paris 4,777 8.4 2040
) Dentsu Tokyo 2,851 191 48
6 Havas Suresnes, France 1,866 -0.6 731
7 Aegis Group London 1,373 28.7 428

8 Hakuhodo DY Holdings Tokyo 1,357 16.4 0.0
9 Asatsu-DK Tokyo 473 14.3 3
10 Carlson Marketing Group Minneapolis 347 7.6 247

Top 10 Advertising Agency
Organizations

TranVietDung — Khoa QTKD - UEB
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C$9 Advertising Strategy and

» Marketing problems require careful marketing
research and thoughtful and creative
advertising campaigns in country, regional,
and global markets, respectively.

* Increased need for more sophisticated
advertising strategies.

 Balance between standardization of advertising
themes and customization.

 Consumer cultures

TranVietDung — Khoa QTKD - UEB
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International Control of Advertlsmg

Broader Issues

« Consumer criticism

* Deceptive advertising

* Decency and blatant use of sex
 Self-regulation

« Government regulations

TranVietDung — Khoa QTKD - UEB
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International Control of Advertlsmg
Broader Issues

Advertlsmg/Consumptlon — Cause/Effect’?

TranVietDung — Khoa QTKD - UEB
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€92 Foreign Market Sales Promotlon

Programs

Economic Development I
Market Maturity I
Consumer Perceptions I
Trade Structure I
Regulations I

TranVietDung — Khoa QTKD - UEB
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Mot so sai lam cua cac thuwong
hi¢u noi tiéng

44
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Present the company as a good corporate citizen

Serve as part of the IMC program and help
market the product or service

Deal with specific issues and problems the
company may face in foreign markets

TranVietDung — Khoa QTKD - UEB
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pDehavior can vary country
to country

oWho is the buying unit?
oOWhat role does each play in

the decision-making
process?

TranVietDung — Khoa QTKD - UEB
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TUANG DAl BOC KINH TE
LI HOE SUOC GLA Wi NG
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